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Taking a break on his way up the mountain, he
sat on a rock and drank some water.
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M : Let’s put the potted plant near the entrance.
W No, it would be betier by the opposite wall.
M: You mean near the window?
W: Right. There’s more light there than by the
cash registers,
Question: Where does the woman want (o pul the
potted plant?
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M : Is it going (o rain next week?
W : Not even once. T heard.
M:Is it going to get warmer (owards the
weekend?
W: Yes. Il be cold at the beginning of the
weelk, though.

Question: Which is the correct weather forecast?
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M : What a nice Christmas tree!

W: You mean the one with the star on top?

M : No, the one with the pretty ribbon,

W Oh, with all the presents around it.

Question; Which Christmas tree arc the speakers

talking about?
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W Would you like to go hiking in the mountains?
M: I'm not in the mood for exercise.
W Then how about going to the movies?
M: Actually, Pd prefer to get some [(resh air.
Question: Which is the best activity [or the speakers
to do?
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W Did we run out of shampoo?

M: No, but we’re short on soap.

W: OK. By the way, your sister really liked our

toothpaste when she stayed here.

M : Did she?

W: Yeah. T'm buying us new toothbrushes later,

so should T get some toothpaste for her?

M : Nah, she can get her own.
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W: I hear you're going to quit rugby.

M: Yeah. T'm tired of running around the field so
much.

W: Oh, really? T was hoping you would join the
soccer club.

M: Sorry, not this year. I'm thinking of playing
volleyball.

W : I hope you'll change your mind.

M: I think I'll stick with my plan.
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W : What an excellent presentation, Matt!
M : Thanks, Vicki. I was so nervous. [ practiced
all weekend in front of the mirror.
W: Is there anything you wish you had done
better?
M : Well, if there had been more time, I would
have made my graphs in color.
W : They looked fine to me.
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W : That was much easier than I'd expected!
. Are you serious? You ran much too fast.

: The crowds’ energy motivated me.

2= £

- The cheering of all the people along the

course helped me finish as well. I wish there

had been more bottled water provided for
runners, though.

W Next time, you can carry your owl.,
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W : Hi, Luke. Your new dog looks so smart!

M : Thanks, Missy. I adopted her from a shelter,

so I was worried she might be a little wild.

W: She seems to get along with your cat just

fine.

M: Yeah, she has a good nature. And I like her

short tail.

W: It’s cute.
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M: I set up the social media account for you. The
next step is to choose a profile picture and
upload it.

W: OK. Do I need to choose a password?

M: No, I set one for you when I installed the app
on your phone. Now you just need to add
some friends.

W : This is so exciting!
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My older brother has been studying hard for his

entrance exams, so ,,I decided to make him a

{18)
sandwich for lunch on Saturday. When it was
ready, I called my brother’s name, but he didn’t
answer. I thought he might be studying too hard

to hear me, so ., I went into his room. But he

{19
wasn’t there, so I took out my smartphone to text
him. Just as (ZO)I sent him a message, I heard the

front door to the house open. It was Y brother.

21
He was just back from the conven'ience store,
where he had bought us sandwiches for lunch.
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We offer discounts on our fun workshops
according to the size of each group. Can you help
me fill in the fee column for this week’s
reservations? mGroups with up to five people
pay 15 dollars per person. - Six to ten people
brings that down to 12 dollars per person.
04 mAny group bigger than that pays just 10

dollars per person.
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1. Black and White has a parking lot with room
for cars and bicycles. Its also on the [irst
(loor, so no one will have trouble getting in.
You can eat and drink whatever you like as
long as you clean up afterward.

2. Red Studio is just a few blocks from a bus
stop and right above a bank. The stairs are
located just next to the entrance. You're
welcome to use our kitchen and make
whatever you want.

3. The Pit is on the first floor of an art school
with easy access for anyone. There’s even a
pathway that connects to the train station. In
public art [acilities, food is, of course, prohibited,
hut here you can cal and drink whatever you
like.

4, Zenith Gallery is located in the basement below
a church, right across from a train station.
To prevent bugs and animals {rom getting into
the church. there’s a strict no-food policy.
Drinks are [ine, however.
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The price of a cup of black colfee varies widely
throughout the world. (ann Copenhagen, for
example, it is $6.24. Compare that with Lagos,
the largest city in Nigeria, where it’s just $0.62.
In Tokyo, it’s $3.47, closer to the global average.
Just like prices, coffee culture also varies from place
to place. Let’s examine Japan.

The [lirst coffece in Japan was made at room
temperature. This “cold brew"” coffee, introduced
o8 t29]Much like
specialty coffees, which arc of high quality and

by the Dutch. takes hours to make.

often use rare beans, “cold brew” coffee is
common around the world and relatively

expensive.

I the Jate 1800s, Brazil and Japan signed a 7realy

of I'ricndship, Commerce. and  Navigation. which
imcreased (rade hetween the countries.  Within a
few decades, around 35000 Japanese had moved to
Brazil o work on coffec farms. Their work
strengthened the role of coffee in Japan and is
relationship with Brazilian coffce.

Although the [irst coffee shop was established in
Japan in 1888, it shut down within five years,
However. others quickly sprang up, and by the
1970s, coffece shops were common in any town,
Around this time, coffee shops also launched a
breakfast special known as “morning service.”
13O}Unique to Japan, this service provides toast and
eggs along with colfee for a reasonable price.

Also in the 1970s, drink vending machines took
off, helping canned coffee to become popular.
(at)Almost exclusive to Japan, these convenient
drinks arc cheap and can be found anywhere. As
we have seen, m,]apﬂn seems to have developed its
own unique coffee culture over time.
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Let’s take a look at the graph of top coffee
exporters to Japan. The number one exporter
exports nearly twice as much coffee to Japan as the
number two exporter. But both countries have
increased their exports over time. So, what can we
learn from all this?
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Akira: Are you watching that reality TV garbage
again, Monica?

Monica: I's  entertaining, Akira. What's  the
problem?

Akira; TFor starters, it’s a lie. Scripts are usually
written, and many of the scenes are
directed.

Monica: Maybe, but the cast is made up of ordinary
people rather than professional actors. wl
think their emotions are genuine. You
can learn a lot about the human mind.

Akira: mlf you're looking for reality, why not
watch documentaries? They will really
get your brain working.

Monica: o But reality TV features people in

, situations just like ours. They help me
make sense of my own relationships.

AKkira: " Plenty of books could offer you the
same sort of perspective. Read some
Russian classics and youll get great
insight into the human mind.

Monica: Those are a little too heavy for me.
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Naoko:  Thank you for your presentation, Peter.
You spoke about how the nature of
advertising is changing.

Peter: That’s correct, Naoko. mPeople are
consuming more and more digital media
on the Internet, so advertising dollars
are starting to shift away from TV and
radio. Children’s advertising is no
exception.

Naoko:  Oh, I didn’t realize that was the case.

Jeremy: Can I ask you something, Peter?

Peter: Sure. What is it, Jeremy?

Jeremy: I've heard that some companies

36
l()r"oduce entire cartoon series and other
children’s media just to sell things like
toys and video games. Is that true?
Peter: (%)Yes. and it's awful because children
are so easily influenced by such
advertising. For example, despite a
global  obesity problem, advertisers
continue to pour millions of dollars into
promoting things like candy and fast food.
Jeremy: mThat’s immoral! What can we do about
it?

Peter: In my opinion, we should convince our

36
(g(J)vernment to ban all advertising to
children.

Michelle: No, that’s going a little too far.

Naoko: A little too far? What’'s your idea,
Michelle?

Michelle: T think we need to consider the positive
aspects of advertising in kids’ programs as
well.

Peter: Can you explain what those positive
aspects are?

Michelle: By sitting through a few minutes of
commercials for kids, they are able to
enjoy award-winning drama series, and
even educational programs.

Peter: That’s true, but we can make an informed

decision about what we watch because we

are old enough to understand the
relationship between consumers and

advertising. Children cannot.




Jeremy: 1 couldn’t agree with you more, Peter.
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